
1. Global Ad spend is $ 1 trillion, which is less than 1 % of global GDP. India ad spend is $16 Billion 
which is 0.4 % of GDP

2. 70 % of global Ad spend is digital, North America followed by Asia Pacific lead digital spending. 50 
% of the India ad market is digital.

3. Indians spend 4.8 hours on the mobile phone every day.

4. We have 100 million paid users of Jio Hotstar

5. 70 % of digital spend is on mobiles and 90 % of that is in-app.

6.The biggest use of internet is new information, social connections and news/current events

7. In India social media, gaming and shopping are most used apps

8. Short form videos are growing across every platform.

9. We see the closed system dominating today, open systems will need to think differently.

10. Lot of Indian examples in the report

Advertising in the Digital Age

Here's a good report from Bain & Company on the spends and the future trends. Key points
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Shiv
www.shivshivakumar.com
PS: Am not connected with Bain in any way. 

https://www.linkedin.com/company/bain-and-company/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base_recent_activity_content_view%3BSCQML4AeSmKwbOK2POx%2FYQ%3D%3D
http://www.shivshivakumar.com/
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