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Kantar recently put out some data on FMCG trends over the last 12 months. I looked at the data and see 4 
trends out there:

1.Local brands are growing faster than national brands. Local brands have improved quality and value. Many 
have taken significantly lower price increases vs national brands in current inflation period. 

2.India has one of the highest purchase occasions in the world. Indians shop 152 times a year, the rich shop 
once every 3 days and the poor shop once in 2 days. Frequent shopping is more in foods for freshness. 
Pack size grammage has dropped by 21% in the last two years. Brand loyalty is dropping as consumers are 
buying more brands in every category.

3.The rise of Omnichannel. Omnichannel households in Urban India have doubled in the last two years. They 
tend to buy more categories, more large packs and look for new concepts.

4.Consumers are getting health conscious, especially in the 6 high incidence states. Pivoting to provide a 
healthier alternative is a profitable route.
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